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PROPERTY OVERVIEW

1535 S La Cienega Blvd, is a prime mixed-use property ready to be delivered vacant at close of escrow. Featuring a perfect blend of historic
charm and modern functionality, this unique investment is nestled in the heart of the Pico Robertson area, and presents an exceptional

opportunity for a diverse range of businesses.

The property boasts a stunning art deco facade, making a striking impression and adding character to your business. lIts large open-plan
offices provide flexibility and can easily be adapted to suit various needs including the possibility of converting the space into a stylish

storefront for retail ventures.
The property is equipped with four bathrooms, a convenient kitchenette, and a dedicated conference room. Tenants benefit from the
convenience of four on-site parking spaces, a valuable asset in a busy urban setting. Additionally, open street parking is available on

adjacent side streets for visitors.

The property is situated near the bustling intersection of Pico and La Cienega, this property offers unparalleled convenience and visibility,

ensuring your business is easily accessible to clients and customers alike.

INVESTMENT HIGHLIGHTS

= Pico Robertson Location = Large open-plan offices, could be converted to storefront retail space
= Beautiful art deco facade = Perfect for legal, accounting, or creative office

= 4 bathrooms, kitchenette, conference room = 4 on-site parking spaces

= Convenient location near the intersection of Pico and La Cienega = Delivered vacant

= Open street parking on adjacent side streets
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PICO ROBERTSON

With manicured lawns, beautiful homes, and easy access to daily

necessities as well as the freeway, Pico Robertson is highly desirable
for many homebuyers. In recent vyears, this Westside LA
neighborhood has also turned into somewhat of a millennial magnet,
thanks to new coffee shops and dive bars that have popped up in the
community. Within a 2 miles radius, you will find an abundance of

local shops, restaurants, parks, grocery stores and schools.

Q Century City Mall 8 Min Drive | 2.5 Miles Away

Q The Platform Culver City 9 Min Drive | 2.6 Miles Away
QO The Grove 12 Min Drive | 2.6 Miles Away

0 UCLA 15 Min Drive | 4.8 Miles Away

Q Cedar Sinai Medical Center 8 Min Drive | 1.7 Miles Away




AREA PROFILE

Pico-Robertson is convenient to Century City, Beverly Hills, Culver
City, Sawtelle, the Wilshire District and more, making it a great place
to live for people who hate long commutes. The neighborhood is
well-connected by public transportation, including buses. It's also
conveniently located near major thoroughfares, making it relatively
accessible within the city. Pico-Robertson is a unique and culturally
vibrant neighborhood that beautifully exemplifies the diversity and

richness of Los Angeles.
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PREMIER WESTSIDE LOCALE

The spectrum of neighborhoods in Los Angeles is wide and varied.

. The Pico Robertson area boasts an ideal setting comprised of the
They range from world-class luxury homes and beach cities to 9 P

: four quadrants of the Pico Boulevard and Robertson Boulevard
apartments homes and offices converted from formerly vacant

warehouses with graffiti on the exterior walls. When thinking about intersection. The 10 freeway is within striking distance and just a
Los Angeles there are a handful that come to the top of everyone's short uber ride to the Culver City metro station for those traveling
mind - Pico Robertson is one neighborhood that will likely fly to and from Downtown Los Angeles. Despite its premier Westside
under the radar. locale, Pico Robertson has remained somewhat immune to

gentrification, mostly due to the strong cultural heritage which has
Yet despite the area’s low-key existence, Pico Robertson boasts been rooted in the community for decades.
arguably the most significant and strong thread of cultural heritage
of any region in Los Angeles. Take a stroll down Pico Boulevard

east of Robertson and Kosher deli’s, bakeries, and synagogues

dominate one’s view delivering rich history and flavors. Turn right ¢ A!W orkForce  [LVE NATION | @D é\ﬂ"fé
onto streets like Corning, Bedford, and Shenandoah and the vibe CEDARS-SINAL. ~ KAISER PERMANENTE-

becomes relaxed densely populated by young professional

apartment dwellers who work in surrounding areas such as Beverly
Hills, Century City, and Culver City.

RECENT DEVELOPMENTS

1737 S. La Cienega Boulevard Pico and La Cienega Boulevard 1415-1429 S Robertson Boulevard
60-unit development would include 59 units 30 apartments atop 1,275 square feet of 67 apartments above ground-floor retail
of affordable housing and parking. ground-floor medical offices space & single-level basement parking
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The subject property sits between the major jobs centers of Downtown Los Angeles and Culver City. The

u
Ep I c e nter former, with a daytime population of some 207,000 people, is home to a large concentration of firms from

the legal, utilities, accounting and financial services sectors, as well as many federal, state and local
OF LOS ANGELES 9 g y

government agencies. The latter, on the other hand, has an employer base that skews more creative, with a

mix of firms in arts, design, entertainment, sports and media.
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1535 S. LA CIENEGA BLVD | LOS ANGELES, CA 90035

LAUREN ABOULAFIA
Senior Associate SETH GROSSMAN

310 275 3233 Direct (] Senior Associate

310429 7656 Mobile G OIlI Oy 718-578-8772
lauren.aboulafia@conroycommercial.com Sty
LIC 01772254 LIC 02057186

seth@conroycommercial.com

CONFIDENTIALITY & DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from Conroy Commercial and should not be made available to any other person or
entity without the written consent of Conroy Commercial. This Marketing Brochure has been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary level of interest in the subject
property. The information contained herein is not a substitute for a thorough due diligence investigation. Conroy Commercial has not made any investigation, and makes no warranty or representation, with respect to the income or expenses for the
subject property, the future projected financial performance of the property, the size and square footage of the property and improvements, the presence or absence of contaminating substances, PCB’s or asbestos, the compliance with State and
Federal regulations, the physical condition of the improvements thereon, or the financial condition or business prospects of any tenant, or any tenant’s plans or intentions to continue its occupancy of the subject property. The information contained
in this Marketing Brochure has been obtained from sources we believe to be reliable; however, Conroy Commercial has not verified, and will not verify, any of the information contained herein, nor has Conroy Commercial conducted any
investigation regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the information provided. All potential buyers must take appropriate measures to verify all of the information set
forth herein. Any rent or income information in this offering memorandum, with the exception of actual, historical rent collections, represent good faith projections of potential future rent only, and Conroy Commercial makes no representations as
to whether such rent may actually be attainable. Local, state, and federal laws regarding restrictions on rent increases may make these projections impossible, and Buyer and its advisors should conduct their own investigation to determine whether
such rent increases are legally permitted and reasonably attainable.

SPECIAL COVID-19 NOTICE
All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions as they may deem necessary, especially given the unpredictable changes resulting from
the continuing COVID-19 pandemic. Conroy Commercial has not been retained to perform, and cannot conduct, due diligence on behalf of any prospective purchaser. Conroy Commercial’ principal expertise is in marketing investment properties
and acting as intermediaries between buyers and sellers. Conroy Commercial and its investment professionals cannot and will not act as lawyers, accountants, contractors, or engineers. All potential buyers are admonished and advised to engage
other professionals on legal issues, tax, regulatory, financial, and accounting matters, and for questions involving the property’s physical condition or financial outlook. Projections and pro forma financial statements are not guarantees and, given
the potential volatility created by COVID-19, all potential buyers should be comfortable with and rely solely on their own projections, analyses, and decision-making.

NON-ENDORSEMENT NOTICE
Conroy Commercial is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of any corporation’s logo or name is not intended to indicate or imply affiliation with, or
sponsorship or endorsement by, said corporation of Conroy Commercial, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Conroy Commercial, and is solely included for the purpose of providing tenant lessee
information about this listing to prospective customers.
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