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LEASE HIGHLIGHTS

Charming house right on prime Abbot Kinney Blvd. providing
a one of a kind “Live/Work” set up.

Two story house with separate office in the back.
2 tandem parking spaces

Perfect for a creative use

Tranquil back yard with a fountain

World class shopping and dining out the front door




VENICE, CA

Venice (often referred to as Venice Beach) is a beachfront district on
the Westside of Los Angeles, California, known for its canals, funky
artist colonies, contemporary restaurants, the eclectic shops and
galleries on Abbot Kinney Boulevard, boutique hotels, and of
course, its beaches and the circus-like Ocean Front Walk—a two-and-
a-half mile pedestrian-only promenade that features performers,

fortune-tellers, artists, and vendors.
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Today, Venice is one of the most popular
destinations in Los Angeles for visitors and
locals alike. From its days as home to Beat

Generation poets and artists, Venice
continues to be an important Los Angeles
cultural center.



ABBOT KINNEY BLVD

Abbot Kinney is one of the Westside's hippest havens, offering a day's
worth of beach-adjacent exploration that's one of L.A.'s quintessential
must-dos. Whether youlvisit for your daily workout, your monthly beauty
> appointment or your yerly vacation, Abbot Kinney Blvd never fails to

THE BOARDWALK

The world famous Venice Ocean Front Walk (aka “the boardwalk”) beckons from the
doorstep of the Hotel Erwin. There's something for everyone on the concrete
boardwalk: on one side there are specialty shops, restaurants and uniquely designed
residences, and on the other a myriad of street performers, artists, fortune tellers and
much more.
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VENICE BEACH CANALS
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his “Venice of America” plan, the Venice Canal
Historic District is famous for its man-made canals,
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canals originally covered the entire area between

Abbot Kinney, Pacific Ave., and Venice Blvd.




TOURISM PROFILE

Coney Island of the Pacific

From its world-famous boardwalk and beautiful beach to the shopper’s
paradise of Abbot Kinney Blvd., Venice offers a unique and vibrant mix of
activities and attractions. Originally called “Venice of America,” Venice
was founded in 1905 by developer Abbot Kinney as a beachfront resort
town. Kinney's initial vision of creating a cultural mecca was set aside to
accommodate the public, and Venice became the “Coney Island of the
Pacific,” complete with an amusement pier and a miniature steam

railroad. Kinney also created a system of canals and imported gondolas

and gondoliers from Venice, Italy.

Located a few blocks from Venice Beach, Abbot Kinney Blvd. is a vibrant
collection of boutiques, salons, galleries, restaurants and bars that attracts
visitors from all over L.A. and beyond. In its first-ever "Style Bible" issue,

GQ Magazine named Abbot Kinney “The Coolest Block in America.”

Los Angeles is a shopper's paradise, and for shopaholics Abbot Kinney is
a must. The eclectic clothing shops offer everything from surf tees and
beach cruisers to vintage wear and modern designers. Collectors make
frequent trips to Waraku for its limited-edition imported Japanese shoes

and apparel.

SILICON BEACH FIRMS

Hulu's streaming platform features a wide
array of popular television shows just hours
after they air live. The company occupies a
90,000-square-foot, fully customized space
in the mid-city neighborhood of Santa
Monica.
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The Honest Company provides a line of safe
products, ranging from beauty items to
cleaning supplies, for the family and for use

in the home. The company is also known for
giving back, donating products and
volunteering on a regular basis.
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Currently in Venice, the world's leading search
engine is moving into a huge Playa Vista space
once occupied by Howard Hughes' famous
aircraft, the Spruce Goose. It comes as no
surprise since Playa Vista once operated solely
as Hughes' private airport.
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The information contained in the following OFFERING MEMORANDUM is proprietary and strictly confidential. It is
intended to be reviewed only by the party receiving it from Conroy Commercial and it should not be made available to
any other person or entity without the written consent of Conroy Commercial. By taking possession of and reviewing the
information contained herein the recipient agrees to hold and treat all such information in the strictest confidence. The
recipient further agrees that recipient will not photocopy or duplicate any part of the OFFERING MEMORANDUM. If you
have no interest in the subject property at this time, please return this OFFERING MEMORANDUM to Conroy
Commercial.

This OFFERING MEMORANDUM has been prepared to provide summary, unverified financial and physical information
to prospective purchasers, and to establish only a preliminary level of interest in the subject property. The information
contained herein is not a substitute for a thorough due diligence investigation. Conroy Commercial has not made any
investigation, and makes no warranty or representation with respect to the income or expenses for the subject property,
the future projected financial performance of the property, the size and square footage of the property and
improvements, the presence or absence of contaminating substances, PCBs or asbestos, the compliance with local,
state and federal regulations, the physical condition of the improvements thereon, or the financial condition or business
prospects of any tenant, or any tenant’s plans or intentions to continue its occupancy of the subject property.

BROKER OF RECORD:

5877 WEST 3RD STREET LOS ANGELES,
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The information contained in this OFFERING MEMORANDUM has been obtained from sources we believe to be reliable;
however, Conroy Commercial has not verified, and will not verify, any of the information contained herein, nor has
Conroy Commercial conducted any investigation regarding these matters and makes no warranty or representation
whatsoever regarding the accuracy or completeness of the information provided. All potential buyers must take
appropriate measures to verify all of the information set forth herein. Prospective buyers shall be responsible for their
costs and expenses of investigating the subject property.

All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough
due diligence and seek expert opinions as they may deem necessary, especially given the unpredictable changes
resulting from the continuing COVID-19 pandemic. Conroy Commercial has not been retained to perform, and cannot
conduct, due diligence on behalf of any prospective purchaser. Conroy Commercial’s principal expertise is in marketing
investment properties and acting as intermediaries between buyers and sellers. Conroy Commercial and its investment
professionals cannot and will not act as lawyers, accountants, contractors, or engineers. All potential buyers are
admonished and advised to engage other professionals on legal issues, tax, regulatory, financial, and accounting
matters, and for questions involving the property’s physical condition or financial outlook. Projections and pro forma
financial statements are not guarantees and, given the potential volatility created by COVID-19, all potential buyers
should be comfortable with and rely solely on their own projections, analyses, and decision-making.)
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